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Agenda

Industry trends

* eCommerce: Grow revenue &reduce costs
 Advanced self-service capabilities

* Managing product nfo across channels with PIM
* All-m-one suite: reduce mtegrations and TCO

e Demo
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/8% of B2B sellers provide an eCommerce
storefront or seli-service portal to customers

78% provide eCommerce or portal 52% ofrevenue from online
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Topbenefits of B2B eCommerce

Organizations value: Customers value:

24/7 sales channel The ability to manage order 24/7 599%
Providing better customer experiences
Growth in sales revenue and customer accounts Easier to do business with us 56%

Ability t d hicall . .
'y o expand geographically Improved dealer to OEM relationship

Lower cost of selling through automation

Reduced burden on sales representatives Better negotiated pricing

Improved forecasting

Other

Able to tap into marketplaces
Faster quote to cash cycle

Other
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How does last year’s revenue compare to the year
before you launched eCommerce?

1-5% growth
6-20% growth 31%
21-50% growth
51-76% growth
76-100% growth
Over 100% growth

No change

It has decreased
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How important is omnichannel to your
sales and marketing strategy?

83% important

48%

Very Somewhat Neither important Somewhat Very
important important nor unimportant important unimportant
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PIM: apriority step on the omnichannel journey

Do you have a PIM systemtoday?

27%

No

59%

Yes

15%

Don’t know
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What is your main reason for investing in PIM?

Ability to manage product data
across sales channels

40%

Being able to work with related products more easily 35%

Ensuring full control of product data to
deliver accurate product information

35%
Managing product information centrally (efficiency) 35%

Quicker time to market with new products

Getting access to more sales channels

Managing international expansion, languages,
and legislation around your products

The ERP isn’t the right place for this
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eCommerce ROI

How eCommerce
Increases revenue

BUSINESS GROWTH

PRODUCT MIX
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e (Customer benefits

* Better and more convenient buying processes

* Easier to find your products and brand
SALES OUTLOOK

¢ Selfeducation and self-service

* Familiarity with eCommerce in consumer life

* Business benefits
* 24/7 automated sales
* Expand sales reach
* Increase order value and volumes
* Launch tailored promotions and loyalty programs

* Data for revenue growth decision-making

DynamicWeb-



eCommerce ROI

How eCommerce
reduces costs

e (Customer benefits

* Simple, automated onboarding — signup and shop

* Find product mformation easier

* No waiting on sales reps to correspond by email

* Business benefits
* Automate sales order processing
* Automate invoicing and shorten quote-to-cash timeline
* Reduce order errors

* Efficiently manage product data (with PIM)

9 O % * Automate catalog production
B2B companies can decrease selling costs by up to 90% by guiding * Data for cost-reduction decision making

customers to an online self-service environment.

— Forrester DynamicVWeb:
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Product Information Management (PI
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o
Personalize customer &o
experiences and promotions MOUNTAIN BIKES

Dear {{Email:User.Name}}
¢ Hyp CI- fOCUS pI’OIIlOtiOIlS to customer segments Did you know that you can now place orders online?

QOur new eCommerce platform was not only made to help us serve you better, but to

e Automate ¢ amp ajgns based on behavioral trig gers allow you to help yourselves. To show you how easy it is, we are sweetening our already
great prices with an additional 10% savings for your first 5 online orders!

* ie. Abandoned shopping cart emails

e Discount on first X online orders

* Exclusive online promotions Zirst 5 Orders

* Loyalty programs TA K E
o)
* Limited time offers 1 o A) o F F!

* Free shipping incentives

Get 10% off your first 5 online orders!

DynamicWeb-



Why DynamicWeb?



Say hello to a
unified

omnichannel

commerce Dynamicweb is a modular platform for:
platform

* eCommerce and portals

* Product Information Management (PIM)
* Content Management (CMS)

* Email Marketing

* Flexible APL integration framework

DynamicWeb-



OMNI requires a strong Digital Experience Stack
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Which Experience Stack is right?

Composable Commerce Suite . ‘Best-of-Breed’

©

____________________________________________________________________________________________________________

1 application — 1 interface - 1 integration 4 applications — 4 interfaces - 8 integration



Trusted brands trust Dynamicweb
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30 %

YoYrevenue growth

150 + 4000+ 300+

People Customers Partners

DynamicWeb-

1999

Founded Aarhus, Denmark



DynamicVVebe

Contact DynamicWeb

mfo@dynamicwebusa.com E NN

www.dynamicweb.com

+1310-405-0550 E
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