


What’s Up for Today?

Today’s conversation is about us sharing the five secrets we feel
are successful for the adoption of your solution

 First, we're going to tell you a little about ClickLearn and get
you thinking about why you need a Digital Adoption Solution

* Next, we're going to talk about how ClickLearn works

* Finally — we’re going to show you how it works!
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Who we are...
By the Numbers

200+
52
8,000+
240,000+

Offices in:

Copenhagen, Denmark
Saint Petersburg, FL, US
Toronto, Canada

Perth, Australia
Ahmedabad, India
(Development Team)

Microsoft Partners

Countries where ClickLearn
is used

Content Authors

End Users




Successful Transformation Depends Upon

The less effective the adoption ~
. efforts, the less complete the digital
transformation initiative will be.
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Key Points for Preparing Your Content Development

« Understanding your users

- What digital adoption solution/applications
do you have at your disposal?

* What does your content development look like?
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Release Cycles — You Know You’re Going to Have Them

* How do you get notified when the application has been
updated?

* Keeping content up to date

* Tracking changes
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Is Your Message Consistent through all the
Learning Styles You Create?

Have your materials explain the process consistently through however many
different formats you build. Connect the dots for the end users so they can
readily understand, in whatever learning style it is that they consume the
message.

* Learning styles
 Templates
« Standards
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Going Global? You’ll Need Translation(s) for

your Application

53%

of internet users
areinAsia?

15%

of internet users
prefer websites in their
own language 3

' https:/wwwmindjumpers.com/9-reasons-to-do-localization

2 https:/fenwikipedia.org/wiki/Languages used on_the_Internet
& httpsywww prweb.com/releases/2014/04/prweb11725835.htm
4 httpsf'www.internetworldstats.com/stats htm

26%

26% of internet users
are English speakers ®

§ httpsyiwwwistatista.com/statistics/2629468/share-of-the-most-common-languages-on-the-internet

)¢

Content thatis localized has
6 times more engagement
than global content!

34%

Of all YouTube videos
arein languages
other than English 4




@CliCk | earn Best user experience
7/ it 00

i Seven learning formats from a single source
80% faster to create documentation
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Supporting the way you do business

Business & Enterprise

Microsoft Dynamics Finance & Operations
Microsoft Dynamics Customer Engagement
Microsoft Dynamics Business Central
Microsoft Power Platform

Microsoft Power Bl
Microsoft Dataverse

Custom / legacy / other Apps

Windows XP/7/10/11

Apps
Web-based Apps

Ongoing training

Productivity & Collaboration

] & o

Microsoft Office 365 on-premise &
online

Microsoft SharePoint on-premise &
online

Microsoft Teams

Beyond the eco-system
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IFS Applications 10/ IFS Aurena / IFS FSM
SAP GUI / SAP 4/HANA

Oracle Financials

Salesforce




_ o to see
ClickLearn
In action!
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